THAEIZE|X| SeetF - 00|22 S(ESCEH )

ESG73 9 (ESG Management Micro degree)

[1] A&4a

7N

7 & R
EE 29 9 A4 ESGE ART & Y= ARZAY oA
35y A& HEAE £4%5Y -ESGAY A4A%5Y
FEEE | Ao|q AL e 2 @ Ade] Aeste] AW & Qe BelslelA &4
. AR EASABTANAD, OAAABANAAARA, A&7 S HABESG, AFol5 e aERA,
TEH | s aassaaeA, e s
Az ok Az 2d 4%
% 44% ESGAYRAHE H7AESGH £ 7}, ESGSI & F¢14]

A3%9 AZ5Y B | q& A =
Aol | 874, A3, AN &75A Sl AT Y EdE got
A &7154
male s A&5715A4 0 Ade ola) ey,
gjﬁgé Z7 | wESGA9 Y EACE motdtr)
= nESGZY #d 2% AP Y& BHE & 9ok
Aol | APHOR ESGAYL AHY & Q& 2F olo|Hol2 Y1, FLE £ Y= 5
s nESGE EaH o2 AYo] A4dr] 95 THLS TRYE o|Zojd 4 9l
° T aztz: AAe) et 7199 B4 9A ESGAYS AAE 4 Q).
nESGAYS BAEs A7= %S 288 5 g
[3] STAR AF58 HErd AA
AB5H | ilsede pysy ESGAY 475
STAR %53 ¥3rd ToTeTe =R e °
Adold I G&5Y ° °
2A v 2 HASY °® ©
AFHL 2 AR 0 °®
2% 2 YA © °
[4] ZIZ2EoF A
AE5H A&7 EAHEHNE BEXE ESG AA%
ESGAYAMRE °® °®

= JEONJU UNIVERSITY ﬁ

1689

The Place for Superstars



20255H4 = w2t

wSoty HE

[5] A&AY FAHL24E

T48% o ‘
AE== A 4] (Knowledge) 7] 2(Skill) B = (Attitude)
T T T

A€ QAN e ESCA Gl WA 4A EEL L

At 42 EdE ESGA 4 7] 3] A =
- AR 7)) T ZA| A o ) o

712 E]XL:;g}l—;/kg o]-s]} R AR A AR A 7] F

AR AEsY TALA
B
a 321 A&7HsHEAE e Ay | 7le =
TE Cpas A I O
qp | 3EAARIBACAY O ° 5 3 2
T BAIAA A RA A © [ 2 5 3
43H41 8 7 3 © ° 3 5 2
A | Aglol s ERERA o © 2 5 3
247159 A SHESGA % o [ ) 5 1 4
7z | AFEALHATAAA ® 0 2 4 4
[7] }Z2FoF wE
A2RF | HRSzE ALNEHEAE BH5Y ESGA Y 4759
e P5AA G HBAN=A Y
o ﬂﬂﬂ%%ﬂﬂﬁﬂ@ﬂ
ESORE | g AHolsdEacaes IR RS
B Ak SN
% A8 EASYBT AU A 82129 3T A4 4
[8] w&HA o|FAA
AAAATE TR eI YA ASHBAES Y
HA=AY AR
AFTA =
EY=RY e
e | g A3lo| st EAN =R
ESGZ 3el3) A 47 5 A HESCH %
x] _;_7]—.4}3 o]aﬂ _ /‘]'5]@/\‘_] 22 §‘_]-D]Z]-?_5§7o]
susy | 1=
|72 || 15 | | 28hd | | 38hd

1690

JEONJU UNIVERSITY ﬂ —

The Place for Superstars



SmiAElZE|R| B

oo 32X S(ESGE Y)

o = =
[9] A5HAA o|F7|E
78 o|F7]E NE-A
him =
F o534 F33 3594 %4 ¥ | 49
lola23F 1233 35H4 1284
[10] 215378 HAE
LEIL TR R 355 929 g3 42 3L Kk s A 2
1| 2 A4 16137 AsEassiieryy DeEn Thking for 3 13 o121 5 |y | 4 3oB9389
2| 2 |®H| 16207 DAVAYANNRA A i08e Desien i Desien 3 | 3 ag | |5 3 ARg e
1 A4 1681 aEaAstsuasgy MG onomies Ty lar 53 2 aaseRens
L1 U1 Aselggeas ey Tt e, and 303 A% 2 5 3 3udYEes
1A 16823 A47PsRHABSCRY Doaoment and s | 3| 3 A4S 51 4 #uddzeds
. 5 Fourth Industrial . . _
A g 2o ] 3 o= e eI 1 1)
2 | AA| 16573 (RS R A Revolution and Start-up 33 (As 35 2 BdBIEEAR

[11]
W A3

ks

Z—] = }\5_ 9 . .
2% k) }EY [ Y& Subject / Descriptions

A A S FHAAA A Design thinking for Social innovation
ABEAE At Sl E8E= 1‘44"] Students will study design thinking used to
AL FRIT 37, AEF WA, S8 solve social problems. We look at examples
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8% Q44 e AurRa, (YA LAEE A E onment, social exclusion, and community car
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3 93 FngAo| = St found in the region. It is also a preparation
process for service learning on social value.

AR R A AR =] A Nudge Design in Design Thinking
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INDSPACE, EAST 59| 7I¥o.&2 Azld]%%t man behavior into Practical Tools such as M
AE  h gaaAAe] AgAAe] tjg Jae| A NDSPACE and EAST. Design Thinking starts
N (253) ZwslANh, ©] &FAQ Ideations ¢34 | with optimism about collective intelligence, b
E’L?f? = Qzte] oo tidk olsy} Faskt) B ut it requires understanding of human judgm
= &% BAd e ZZEES] /Eed &8/ ent for more effective ideation. In this cours
FHE P S A e, We will practice the rich behavioral techn
iques available for prototype development.

A YsAAGH A=Y Behavioral Economics and Brand Management
(‘5‘3_‘;) oA AFur Eak= 7|g-e AES Companies that are not trusted by customer
F Qitt 2= Yge 143 tdsts s cannot survive. Brand management is a ta
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sk of drawing voluntary participation to crea
te a trusted company from a front-line emp
loyee who is facing customers to the presid
ent. Using brain science and behavioral eco
nomics knowledge, we seek marketing, custo
mer management, neuro-marketing and orga
nizational management techniques together.
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Students learn how to predict future patterns
and trends through social issues and environm
ental analysis. Students develop the ability to
predict the future and plan accordingly throu
gh future forecasting methods such as inform
ation gathering methods, environmental analys
is, trend finding techniques, and scenarios.
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Sustainable Development and ESG Management
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Economic, social and environmental sustainab
ility is the biggest topic of the 21st century.
Today ESG management too. To solve these
problems requires ecological thinking. This ¢
ourse discusses the justification that should b
e transformed from profit-oriented thinking t
0 value-criented thinking. We will look into
historical and philosophical context in which
the alternative economic models emerged.
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Fourth Industrial Revolution and Start-up
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The Fourth Industrial Revolution, represented
by artificial intelligence, big data, the Interne
t of Things, and renewable energy, is rapidly
changing the industrial structures. This techn
ological innovation is creating a new business
environment centered on platform business.
Entrepreneurs can take advantage of more st
artup opportunities due to a sharp drop in tr
ansaction and startup costs. In this course w
e explores these opportunities together.
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