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Subjects / Descriptions
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Social Living Lab Realistic Media PBL
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This is a project-based learning class that
solves global social problems, including cli
mate crisis, and various issues of local co
mmunities with new realistic media solution
s including Metaverse.
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Social Venture Design
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This course examines various cases of soci
al ventures, which are part of the social e

2 | conomy, and designs business models of so

cial venture suitable for the local communi
ty. Based on the understanding of the soci
al economy, we create a business model o
f a company that can pursue both social a
nd economic values at the same time.
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Social Innovation and Social Content

248 ZHz2E Z8F Fofdh T g
olglatty. Ars|HAl Ao Mo AEAH =

This course learns about social econom busi
ness models in wide field. Classes are gene
rally characterized by participation through
discussions, work group, research projects,
writing essays, presentations and field trips.
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Technology convergence and creating shar
ed value
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We improve our ability to perform Living
Lab by learning thinking techniques that f
use various technologies in the 4IR era an
d establishing a shared value creation busi
ness model based on them.
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Living Lab Design

giHe AeHos Fysy] Al e
Augt ol AA At AIEAE T L
2 A= AAVE 2ot N9
Mdst e, Sse) AAdE, H9E
FYA FoD HEol tate] osg

In order to carry out Living Lab successful
ly, a design that effectively connects sophi
sticated stakeholders and social issues is n
ecessary. Students will understand the conc
epts, principles and design principles of Li
ving Lab, and points to be noted when pe
rforming Living Lab.
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Social Issue Defining and Ideation
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This course is composed of idea visualizatio
n through social value business and design
thinking technique, project production works
hop and living lab application and feedback.
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